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With its sustainability efforts and social
initiatives as outlined in its Environmental
and Social Report 2006, Unilever Pakistan
Limited aims to reve rSEthe
status quo when it comes to both the
physical and social environment within
which we operate.

This report gives an overview of Unilever
Pakistan’s sustainability initiatives and its
performance against targets in 2005. To
learn more about Unilever’s performance
on a global level, see the Environment and
Society Section of www.unilever.com.

In keeping with our commitment to sustainability,
this report is printed on recycled paper.
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